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”Looking at these trunks, 
 one can almost hear the 
 voices of their owners.”
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THE GOLDEN AGE OF TRAVEL 
 

Legendary Trunks The Exhibition is a fascinating journey through five generations of Louis Vuitton’s groundbreaking, innovative 
works of unparalleled craftsmanship, and the extraordinary adventures they made possible. Over 300 authentic Louis Vuitton 
trunks and other items dating as far back as the 1850’s, when the master designer founded his iconic brand, are accompanied 
by remarkable period ephemera, revealing a rich history of exploration, sophistication, and endurance. It is a story of inspired 
vision, painstaking construction, and uncompromising standards; a story full of grand tours, luxurious oceans liners, steam 
trains, and jets; of famous historical figures and undeterred adventurers.  

Legendary Trunks The Exhibition is a travelling, immersive experience. Throughout the galleries, visitors are given the oppor-
tunity to explore the unique production and wonderful history of these iconic cases. Guided by audio-visual and digital app-
lications, the visitor will understand the craftsmanship and design that goes into every Louis Vuitton trunk. The exhibition will 
reveal the secrets of the master designer and tell the stories of those explorers and travelers. Highlights include a trunk with 
stories from the RMS Titanic, Ernest Hemingway’s library trunk, President Franklin D Roosevelt trunks, among many others.

1. INTRODUCTION 
The overall story of Louis Vuitton, from the designer’s humble beginnings to the iconic
brand we know today, is outlined here with a multimedia intro-show experience. 
The dynamics and specific structure of the intro-show will be flexible according to 
the venue in order to create an ideal flow.  
 
2. TRAVEL CHALLENGES 
In this section, the visitor is immersed in different travel scenarios, exploring destinations, 
means of transport and historical contexts. Here, the showcased trunks are divided and 
presented by the types of travel for which they were specifically designed, for example: 
steam trains, automobiles, ocean liners, and jets. Different themes like safari, jungle, and 
Arctic travel are also explored.  The visitors are taken through these different ‘worlds’ 
where themed decorations, lighting and A/V effects play together to recreate a 360° 
sensorial space which transports viewers in time. In each of the sub-themes, a few 
selected trunks are presented to the visitors in a way that encourages active engagement. 
 
3. PERSONAL STORIES  
Some of the trunks of the collection are noteworthy because of the people who owned 
them, or for whom they were custom designed. We explore very famous personalities, 
as well as lesser known but nonetheless extraordinary individuals.  Their personal stories 
and their relationships with the trunks create engaging narratives, drawing in the visitors. 
This section can be experienced as a ‘sanctuary’ or ‘hall of fame’ of remarkable people. 
The personalities are divided in groups such as: crowned heads, aristocrats, artists, 
scholars, fashionable socialites, and more. The spaces will be sober in their decoration, 
leading the attention to the singular ‘altars’ where the trunk, its owner and its story are 
brought to life. 

4. EXTRAVAGANT SOLUTIONS  
As each singular trunk was generated from a need or function to fulfill during the travel 
experience, there are a few trunks that embody ingenious solutions to specific requests 
or market opportunities. The viewer is invited to discover some of the crazy, unusual, 
eccentric, and one-of-a-kind personal requests made by Louis Vuitton’s more deman-
ding clients, and the unique design solutions created for them. The focus of this section 
is on singular trunks whose design is special, either because of the extravagant requests 
behind them or because of the surprising functional solutions they embody. Subthemes 
in this area include: hedonism & eccentricity, dandies & fashionable ladies, and volumes 
& shapes. The interiors of these rooms reflect and support the specific aspects of these 
remarkable stories and custom solutions. 

5. CONCLUSION 
At the end of the journey, we would like to give visitors an ‘instrument’ to be 
able to investigate the whole collection of trunks from a self-guided perspective. 
A multimedia archive will enable visitors to search the historical timeline of all 
the trunks in the collection by selecting specific topics or criteria such as: 
textures, materials, implements of design like locks and handles, or period
style innovations, for example. After this interactive overview of the collection, 
visitors will conclude their journey in a gift shop, where exclusive exhibition- 
related materials will be available.
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N”Looking at these trunks, 
 one can almost hear the 
 voices of their owners.”

”Each trunk is 
whispering its 
own story and 
life experience”

LOUIS VUITTON 
1821-1892

When he was only sixteen years old, Louis Vuitton made a decision that would not 
only change his own life but the lives of his sons and future generations; he would 
become a trunk maker.
 

Louis Vuitton was a French box-maker and packer who founded the luxury brand 
of the same name over 150 years ago. From humble beginnings in the French 
countryside, Vuitton’s skill, innovation and determination quickly saw his signature 
trunks coveted by the world’s elite.



Legendary Trunks The Exhibition is produced by Nordic Exhibitions & Events 
Ltd based on one of the world’s largest private unique collections.

 
For additional information and the opportunity to host, please contact:

Stefan Papangelis   |   T: +46 738 22 80 90   |   E: stefan.papangelis@nordicexhibitions.se 
 

U.S. Market: Jeffrey Wyatt   |   T: +1 210-876-2350   |   E: jeff@nordicexhibitions.se
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HIGHLIGHTS & 
EXHIBITION FACTS

300 authentic trunks and artifacts, never exhibited before

Explore the unique production and wonderful history of the world’s most legendary trunks

A story of inspired vision, painstaking construction, and uncompromising standards

Highlights also include many famous celebrities 

Area required: Adaptable from 800sqm (8,600sqft) to 1,200sqm (13,000sqft)

Minimum height required: 3,5 meter (11ft+)

Minimum rental period: 3 months

Rental includes:  Merchandise program 
 

Photo opportunity
 

Marketing templates


